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Embrace Social Media to enhance your 

brand and increase revenues

YouTube – 2.78 million video views

Facebook – 701,389 logins

Snapchat – 527,760 photos

Twitter – 347,222 tweets

Instagram – 38,194 posts

OVER 3 BILLION INTERNET USERS, 
OVER 2 BILLION HAVE ACTIVE SOCIAL MEDIA ACCOUNTS
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Why is it important to embrace Social Media?
• Creates Brand Awareness
• A 1% reach of the user numbers is a huge market opportunity
• Generates traffic to your website, online shops, enhancing SEO (search engine optimisation)
• Builds Loyalty – customers, suppliers, partners – creates specific community
• It’s mostly FREE, boosted posts cost effective over other traditional promotional tools
• Credibility – Potential customers expect to be able to find companies on Social Media before buying, show 

expertise, reassurance
• Timely – share content quicker, react to current / real events, ability to build NEW content from another’s 

thread
• Provides market knowledge – see what competitors are doing, stay on Trend, what your customers are 

thinking/reacting too
• Very targeted marketing – by age, gender, geography, interests
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Which Social Media? 
You have to ask your business / organisation these questions…

• What audience do you want?

• What brand image are you trying to create, portray?

• How often do you wish to engage?

• Are you creating a reference/library?

• How much time, money & effort do you have to give?

WHATEVER YOU DO, IT HAS TO BE GOOD AND CONSISTENT 
DO NOT TRY TO DO EVERYTHING AT ONCE!
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Never forget your business objectives ….
• Great to be “all over” Social Media but always remember your business / organisations goals –

• Drive traffic to your website?, Your online shop?, Your latest Reference Article? Attend your event?

• Set Realistic Expectations – for the time/effort put into Tweet, Facebook Post – what level of reward do you 
think will be achieved?  
• Average email open rate is 2.5%, Average click through rate is less than 1%
• What if your post goes viral?  Could you cope and satisfy demand?

• Thought Leadership can be more important that “salesy posts” – LinkedIn (posts and groups) is a vital channel 
if you wish to engage with senior executives rather than domestic audiences

• Fail to Plan, Plan to Fail …. Look ahead at your businesses calendar and create relevant content ahead of time 
so you can achieve quality … always important rather than quantity/repetitive/bombarding audiences
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Easy Tools to get the best from Social Media ….
• FACEBOOK:

• Boosted Posts – small budgets, targeted audience by 
age/gender/geography/interests 

• TWITTER:
• Chats – growing in popularity specific times each week to 

“engage” in focused community, create your own or join an 
established ‘chat’ – credibility, finding new 
partners/suppliers/customers, linking to wider audiences.

• LINKEDIN:
• White Papers – on your own page or in a group – content 

that your sales team would use, could be sent by other 
means – email marketing – reaching larger audiences. 
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Top Tips to maximise your rewards from Social Media ….

• KNOW YOUR AUDIENCE PER PLATFORM:
• Ages, Gender and position will be different on each 

platform – always remember who you are talking too!
• Be different across platforms – do not copy/paste to all.
• Understand the Algorithms … always changing 

• BEING VISUAL IS KEY:
• Video’s are king – by the end of 2017 96% of all online 

content will be video (Hootsuite, Digital Mums)
• Pictures speak a ‘000 words (and algorithms like them!)

• TEST … 
• Don’t be afraid to try new things – Ripl, Photogrid, 

YouTube imports
• Test different times of the day, week to see when you 

gain most engagement 
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2017  …. Things to know …

• USE OF SOCIAL MEDIA CONTINUES TO GROW

• THE WORLD IS INEXPLIABLY LINKED TO SOCIAL MEDIA 
• It is part of everyday

• IT’S NEVER TO LATE TO START

• BE PREPARED …
• Customers expect a response to negative 

posts/questions (within 1 hour)

• THERE IS NO RIGHT OR WRONG AMOUNT TO POST
• Average major brands 1.2 posts per day
• Consistency of posting (don’t bombard, or disappear)
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Social Media Insights to help you refine your activities ….
All platforms provide analytics so you understand your audience, refine your strategy and motivate you to “keep going”

The Whale – time clock of users! User Groups – gender, age, location

Weekly or 
monthly 
reporting
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ANY QUESTIONS?

THANK YOU FOR YOUR TIME TODAY

Email: Tracey@Chatterbox-marketing.co.uk or Email: Tracey.wotta@gmail.com

Copyright - TB, WoTTA (c) 2017


